EssilorLuxottica at a glance

MISSION

See more. Be more.

Eliminate uncorrected poor vision
in one generation
by increasing awareness and access

Access for Establishment of Creation of

>585 million* >22,800* 58 million*
people in primary wearers
underserved vision care for the

communities access points industry

ONESIGHT

EssilorLuxottica Foundation

*since 2013

Vision care

Vertical
integration

Sustainability

STRATEGY

We create cutting-edge vision solutions aimed
at correction, protection and prevention

We share our assets as a network
company

We cover each and every step of the
value chain

We take decisions faster thanks to our
entrepreneurial mindset

We raise the bar for the benefit of the entire
industry

We differentiate on product and service quality
at every price point

We keep our «Eyes on the Planet»

Global Footprint
Balanced exposure
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KEY FINANCIALS!

Revenue by geography

PERFORMANCE INDICATORS?

Revenue by product

Revenue by segment
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